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Nearly two-thirds of

businesses found identifying
and entering hew markets
challenging
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Near of
ybal business leaders
Ind competition a
challenge in their
business expansion
efforts
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find adapting products and
_ services a challenge in their
= business expansion efforts
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9/ %

of global business leaders find
maintaining brand consistency a _

challenge when expanding thelr, S
business globally




of business leaders find
g marketing content a chall
h expanding their business

Source: The Phrase Business Case for Global Expansion Guide/Censuswide, 2025
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e-quarters of global business
state that speed to market will
ove their capacity and comfort to
xpand into new regions faster and
more effectively
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